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OVERVIEW

Unilever's AXE men’'s grooming brand had a
perception problem and turned to TR to create
awdreness and relevance. We were able to create
significant PR and social moments via three Super
Bowls, two Sundance Film Festivals and created a
club in the Homptons for three summers running.
The campaigns allowed the brand to generate
significant press and social content each time,
while also building strong long term relationships
via events where AXE could entertain editors,
influencers and creators.

The strategy worked, as the brand returned to
growth in the three years of the campaigns.
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https://vimeo.com/80396626?turnstile=0.CMr149VPnIr-2q38O9WRWjzhnnVKM9lcyeIDT2MyYkryOC89HwhJ3k2XhkI67Q9sFRE_63X5BmhMcbXZ4alUErF4c_plzlF8XkREhEcbW5Lkw2YQYiQnFLtsrWX9SEETrN-uDZyNgSlgJuyq-kPiRfjEYIKL0oI8wDgLyT1fD6R5KO9-Vtoa1LZohrDL-05Pjatx8KUtQIIB1ofzz_2qCu_1ky_7ielOwdOiDG9LPKY0s-rzI67Ne4Yx0Mbaw-g0-2-R87GCJMewmYzEIzPSNUMTOHyWfMMd1JLnShdWuBy78B18SxAcfbH4FKXNjvhh1XQjmHZn6JwwG2WBnrAu3-KKgiUTGY7UbWDChSsral0hFEa1Ey5e1opCUDui76_rXfC0zKrijkLDiiqQ9kaPfPNEzM9Q9GAKgtd6kilx9L_F0X2muJPff8zVrmMgKn98rffAYk8i0quZ--knejm9LiMi5OjIlDZK_6_v7rZ87ev0x8DvkT0eGlp6h-jd94KQSHY6vOwjJLMD6AnQlyV5S7630Mnpbt6_ItgcAaAHZTVfXLDO-zBKXF-bxX-ak0YMgj6Ae1ROwvhhyXhal5Ulaotas1iL3iJ-LvKqLiejY0h4Jesx8mb11h8K7ksps6aA7ZX9dfkBIpEZ-ReOtVGic3T6ybxS1TXTSNmU2j0gaOaCf-ee8O86btNX_JKTjTb88d8ODiEASpguU3ATOsArY9Z0nLV6ZTYwE4rBqoTCzzm6IqMEUsPXP0aPT5CqgfnCNE__VwFGB-2l28sA2wS7IqheAj_OmWUqR0u97xAnfnhPsF1cKwwvSAANiJ9WREH2ftgXws8qVhZHnMJ-Gxs1BfjRpX35Ctk2OpmyTHMDTeKoIT8bKdyqTbW_BhS2vavVGcUYayvx7axLsFqe4AZUyVV1GiB_uR7LGl1PTjghrfMNsDVOSsWusBC0OseH85dp.PUOrI7FRfm34LYBPWcyLbA.9d1acc0ef9d588c64378a85267f12d0ee2ab1c200c2224508e618d1e0086d1ab
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